
 

It’s a great 

time for the 

 church to 

 shine 

as a beacon 

of  hope! 

Shine: Share   
Your Experience 

 

 

We welcome your feedback and invite you to 
share your experience, ideas and suggestions. 
Please go to www.canvumf.org/shine and let 
us know how your church is helping your mem-
bers and your community through difficult 
times. Feel free as well to pose questions and 
stimulate some brainstorming … we all benefit 
when we hold each other in prayer and take on 
these challenges together!   
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ñ...at midnight Paul and Silas were  

praying and singing hymns to God,  

and the prisoners were listening  

to them.ò                           Acts: 16:25 

 
Imagine that: plunged into  
unbearable circumstances yet 
choosing to rejoice, becoming  
a miracle to those around them!  
Is this the attitude your church  
is taking as we struggle through 
the dark clouds of difficult times? 
With headlines and airwaves full 
of bad news, we must not fall prey 
to doom and gloom, but continue 
to be the bearers of Good News.  
 

Problems may surround us but  
we choose to put our focus on 
Godõs promise for our lives and 
the possibilities that still abound. 
This is a time for the church to 
shine as a beacon of  hope, helpñ
and miraclesñ to the increasing 
numbers seeking  our support. 
 

In this booklet your California-
Nevada United Methodist Foun-
dation Capital Campaign Team* 
offers 16 practical, actionable sug-
gestions to help you and your 
church shine during a reces-
sion...and beyond.  
 
 
*  Susan Peters (lead); Ruth Burgess;  
John Dodson; Tom Grubb; Nancy Jenks; 
George Nishikawa; Betsy Schwarzentraub  
and Angela Slaton. Sources include our  
professional experience and multiple  
online resources. 

 

 2.  

 1.  

 3.  

Shine:  Offer Personal  
 Support and Job  
 Transition Assistance 
 

 
Develop congregational care and financial assistance.  Per-
sonal support can be a lifeline, whether from Stephen Minis-
ter relationships, pastors, lay visitors and/or regular prayer 
support. In sharing groups and one-on-one relationships, peo-
ple cherish confidential space, a place where they can pray 
for themselves and others, an opportunity to stay positive 
and know they are not alone. In the wake of job loss, people 
often need help to shift from defining themselves by their 
work position to focusing on their relationship with God.  
 

At the same time, financial assistance embodies personal 
care. Many people have never been in tough financial straits, 
so they value learning how to establish utility and medical 
payment plans and knowing what government or community 
programs are available. Help with payment of rent, utilities, 
car or COBRA (health insurance extension) can be crucial.  
 

Create Support and Referral Networks.  These networks can 
take a number of forms. Messiah UMC (MN) has a monthly 
group called Network 24/7 which hosts speakers on self care, 
interview skills, resume writing, and formal and informal net-
working. Brentwood UMC (TN) created  a Career Transitions 
Support Group led by human resource professionals. Their 
discussions also include job search techniques, goal setting, 
creating a target list of potential employers, and job negotia-
tion. The Church of the Resurrection (KS) has a Job Seekers 
Support and Prayer Group for sharing personal experiences 
and coping techniques to manage the stress of job loss. They 
also sponsor an Employment Transition Group, providing 
quality strategies to help participants in their job search 
through both church networks and the Kansas City Job Club  
Association. 
 

Let human need trump brick and mortar.  In this “new nor-
mal,” several foundations and granting agencies are changing 
the recipients of their giving from their usual program emphases  
  

16.  
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Promote planned giving.  Now, when people may be strug-
gling with their regular giving, it’s a terrific time to help 
them focus on what may be the largest monetary gift of 
their lives. Planned giving comes out of long-term assets, 
not income. People appreciate hearing about how they can 
make enduring gifts that express their values and create a 
win-win-win situation for themselves, their family mem-
bers, and the church or any other charity. Hold an Enduring 
Gifts Sunday; host a Foundation workshop on a variety of 
planned giving topics; set up or promote your local church 
endowment fund; recognize or encourage members of the 
John Wesley Society (planned givers to United Methodist 
ministries, in CA-NV). We all are encouraged when we real-
ize we can continue to give to God’s work beyond our life-
time – no matter what the level of our regular incomes. 
 
Shift the church’s way of inviting giving.  Identify a worthy 
cause and do a Miracle Sunday, which can be done in as 
short a time as five weeks. (See www.cnumc.org; click on 
Ministries, then on Stewardship & Generosity. Look in the 
section called “Creating a Climate for Generous Giving.”) 
Don’t assume there is no money available – giving is not 
about money but about vision, mission and ministry. Peo-
ple give to things that make a difference. Encourage people 
to find unique ways to contribute (like selling items that 
are cluttering up your household on Craig’s List or EBay). 
Make sure the results of a Miracle Sunday are indeed a 
miracle. 
 

These days, people give when we change the traditional 
methods of asking. Identify specific benchmarks and  
stress validation of the proposed project. Make the case 
sacrificially clear and compelling. Describe our giving as an 
investment which helps people directly. Focus on the poor. 
Look outside the church walls. Contact  “Alternatives to 
Giving” programs and help people find new ways to give 
gifts to relatives and friends for Christmas, birthdays and 
other special occasions. 

 

http://www.cnumc.org/

